DNA Anchor Project director of study conducted by Harvard Univ South Asia Institute was in city on Saturday

Indran artisans can beat others in dwe*rszty
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Dr Shah su?gests
NGOs sho

on networking,
marketing & finance

Priyanks Sharma Spryriclsd

Ahmedabad: Pivesh Lakhonis is
a Shyearold Pithors artisan o
uses the craft on canvases and [
shirts Although, he has jolned o
loenl non -profll orpanizsarion, he
relght flnd 0§ difTcuwls fo sell his
product abroad

Bt a teamm of Harvard Unbeer-
sity South Asia Institute which
conducted a #-month-long study
in 18 states of India inecluding Gu-
jarat to study various issues that
artisans face suggest that artisans
shold find a way to connect with

international clients.
DMNA caught up with Dr
Shashank Shah, project director

afl the study titled ‘Livelihood
creatlon in India through soclal
entrepreneurship and skill devel-
apment’, who was in Ahmedabad
an Saiurday

When asked about the short-
comings in the seclal sector, Shah
safd, “After meeting heads of vari-
ous non-profit organksations. we
observed three major shorteom-
ings. We fielt that MGDs can im-
prove upon marketing, market
accéss and networking: finance
amd fund raizing; and, scaling and
strateghes.”

He claimed there were not
enotigh means of formally docy-
meenting variows NCs Shah sadd
the MG0s can explore the opticn
o raising funds through Corpo-

Drﬂuﬁm.lit Shah in mnversauun whh [JHA

PO
rate Social Responsibility [L"-Slh
Shah said during the project,
the tearm found that there was a
tremd where non-profit organisa-
tions act as middleman for arti-
sans and urban population which

seeks fusion of rural art and ur
han fabric.

“Artieans and MGOs should iy
i aim at the international audi-
ence, They should learn to aim
beyond Jocal. There is 80 much

diversity in India as all the states
haiirve i b cvwems cuakhure. When you
compare it to the U3 and UK, you
willl find thart they hanee a repetitne
design of clothes,™ Shah said

Hie went on to say that the artl

. of cmﬁ

sans (or the NGDs that work for
them) ghould test the waters for
internationgl clients with social
media and then gofor e commeros
There 15 a lot to gain from the digl-
tal age, hie ndded
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